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Browsing  Imagining 
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ideas

Getting a 
bargain



Enjoyment is key for retail shopping
So how is enjoyment increased?
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Buying is even more important
So how is purchasing increased?
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It is evident that display is critical
Consumers believe: 

It adds to shopping enjoyment
It increases purchase intent

For purposeful shoppers it can 
act as a helpful reminder of 

what they need

For the positive shoppers it 
increases impulse purchases and 
promotes new ideas and products
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